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The Effect of Selection Attributes of Sharing
Accommodation Service on Satisfaction: Moderating Role of
Host Grade

Kwon, Hye-Jir¥® - Jun. Jae—-Kyoor?

Abstract

In this age of traditional commercial economy, today’'s new paradigm of a
shared economy has enabled consumers to engage in various forms of
economic activity. It emphasized the need for research through the positive
economic effects of Airbnb, the flagship platform of shared accommodation
services, and the increasing influence of Koreans, and wanted to confirm the
evaluation of domestic Airbnb accommodation areas recognized by Koreans
through empirical analysis. To compensate for the limitations of existing prior
research, this study intended to utilize online reviews left behind by Airbnb,
price data and ratings left on the homepage, rather than the survey method.
Six accommodation selection attributes were selected based on prior research
review using online data from Koreans in Seoul and measurement items used
for evaluation on Airbnb website. The six selected attributes were
multi-regression analysis to analyze the effects of ‘price (room charge),
‘cleanness’, ‘communication’, ‘check-in’, ‘accuracy’ and ‘location’ on satisfaction
(ratings) between ratings, which were then converted from online text data to
numerical data. In addition, a hierarchical regression analysis was used to
verify the differences between ‘host’ and ‘super host’ adjustment effects, and
SPSS 25.0 was utilized for the analysis.

This study was able to draw significant results statistically in the

relationship of influence between accommodation selection attributes and

3 Researcher. Wellness & Tourism Big Data Research Institute, Kyungsung University. (First
Author)
4 Professor, Dept. of Division of Business, Pukyong National University. (Corresponding Author)
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satisfaction, and to find new views on the influence of ordinary hosts that
were not validated in previous studies. Data extracted from the shared
accommodation service Airbnb online review are derived for exploratory
research and quantitative analysis is conducted through data processing for
empirical analysis, which can be used as the basis for future research

scalability.

Keywords: Sharing Accommodation Service, Airbnb, Host Grade, Satisfaction
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