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The Effects of Education Service Quality of Culinary
Institutions on Student’s Satisfaction and Loyalty

Su-In Kin¥ - Jun-Hyuk Lee?
Abstract

The purpose of this study was to investigate the relationship among the
quality of culinary education service, satisfaction and loyalty. This study
focused students who were enrolled in culinary institutions in
Gyeongsangnam-do Province. With the 221 valid questionnaires, we conducted
an empirical analysis with SPSS for Window 24.0 and AMOS 24.0.

Through exploratory factor analysis, attributes were refined and factors
such as empathy, tangibility, reliability, and guarantee were distilled from
culinary education service quality, and satisfaction and loyalty factors were also
derived. As a result of structural equation model, empathy and tangibility had
an effect on culinary education satisfaction, but culinary education satisfaction
did not significantly affect culinary education loyalty. Also, empathy, tangibility,
and reliability factors of cooking education service quality influenced on
culinary education loyalty.

In addition, as a result of difference analysis between cooking process and
baking process, there were significant differences in empathy —-—-> culinary
education satisfaction, reliability ———> culinary education satisfaction, reliability

-—=> culinary education loyalty.

Keywords: Culinary Institutions, Educational Service Quality, Satisfaction,

Loyalty
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