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A Study on the Trend of Food service in Z-Generation
using Big Data Semantic Network Analysis

Mun, Ji-Yeong? - Kim. Hak-Seor?
Abstract

This study was conducted to identify the issues related to Z-generation’s
food service trend through online big data and to analyze the major words to
examine the structural characteristics. For this, this study collected web data
containing ’'Z-generation dining out’ on channels such as Google, Naver, Daum,
Facebook, and YouTube during 2 year from August 2018 to August 2020. Data
were collected by using TEXTOM, a data collecting and processing program.
From those data, degree centrality and eigenvector centrality were analyzed by
utilizing packaged NetDraw along with UCINET 6. Words such as “brand,
culture” have emerged as highly visible words, along with “Generation Z,
Dining out, Trend, Industry, and Consumption.” Convergence of iterated
correlations showed 4 clustered named ‘Generation Symbols’, ‘Marketing
Strategies’, ‘Representative Case’, Related Background’. As a result of the
analysis, "Fun marketing” or "Unique, Trend” appears as the main keywords
and pursues the value of "Convenience+Premium” the food service industry will
also have to establish a changing market and marketing strategy based on the

interests of Generation Z.

Keywords: Big data, Text mining, Semantic network analysis, Z—generation,

Food service trend
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